Commonwealth Libraries

Bureau of Library Development
CRITERIA FOR SELECTING 

MARKETING FOR LIFELONG LEARNING PRIZEWINNERS

Marketing to Communities

1. The extent to which the published articles, blogs, or other communication efforts emphasize the library as the community resource for lifelong learning.  The prizes will be awarded based upon how well the connection is made in the promotion efforts as the goal is to educate the public that the library is the place for lifelong learning.  Points will be given for the strength of the connection and creativity.  (35 points)

2. The extent to which the library documents the outcomes (positive success stories) that demonstrate how the library impacts individuals and facilitates learning their entire lives.  (These stories could be put on the library’s website.)  (35 points)

3. The extent to which the library offers creative programs or uses other creative means to draw attention to the library as the lifelong learning resource of the community.  (Examples might include bookmarks, signs, website design etc., or incorporating the PLA theme, “The Smartest Card – Get It. Use It. @ your library.”  (30 points)

Marketing to Government Officials

1. The extent to which letters, newsletters or other communication (online or otherwise) informs local government officials that the library os the community’s place for lifelong learning.  The communication could also include “The Smartest Card – Get it. Use it. @ your library” theme.  (35 points)

2. The extent to which the library presents programs to Supervisors and Borough Managers at Borough, Township or other meetings.  (The offerings might include presentations on POWER Library, on business databases, etc.)  (35 points)

3. The extent to which the library connects with local government officials by involving them in creative ways. (Examples might include having the officials tell stories in the library, asking them for a quote for your website, having them introduce speakers at a program, etc. (30 points)  

